a Bid requests per day RTB system 
Index Exchange 50 billion’ IAB OpenRTB (version?)? 
60 billion? IAB OpenRTB 2.54 


Rubicon Project Unknown (Claims to reach 1 billion IAB OpenRTB (version?)® 
people’s devices?) 


Oath/AOL 90 billion? IAB OpenRTB 2.3° 
AppNexus 131 billion’® IAB OpenRTB 2.4" 
214 billion auctions”? IAB OpenRTB 2.2, 2.3, 2.4? 


Google DoubleClick Unknown billions. DoubleClick is the IAB OpenRTB 2.2, 2.3, 2.4, 2.5 
dominant exchange. Google’s and 


DoubleClick/Authorized Buyers Google Authorized Buyers” 
advertising system is active on 8.4 
million websites.” 
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